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2. Advance the Creative Economy initiative to provide the creative edge to
RP export products and services

The concept of Creative Industries and the Creative Economy is still in its infancy
stage In the country. Knowledge Economy, which is hinged on a country's
knowledge base or its economic asset in the form of intellectual property, is now an
accepted concept wherein the contribution of these assets are widely
acknowledged and measured. Creative Economy is the next step wherein these
collective knowledge are applied to all aspects of the economy. As such, it
becomes part and parcel of export products and services' value chain in several
ways: product development, packaging and promotions, to name a few.

The Creative Economy initiative of DTl is an activity that aims to harness the
country's creative talent and knowledge to fuel activity in the whole spectrum of the
economy — from manufacturing to services. In doing so, the initiative elevates the
innate creativity of the Filipino to a higher level, recognizing its value as an
economic asset that enables differentiation of RP products and services in the
global market.

As defined by the working group the Creative Economy includes: “Those industries
which have their origin in individual creativity, skill and talent and which have a
potential for wealth and job creation through generation and exploitation of
intellectual property.” In other words, Creative Economy purposefully manages
and exploits the knowledge and passion of individuals to create extraordinary value
and wealth. Thus, a valuable resource of a nation is now the creative capacity of
its people. It has been often verbalized that the Filipino is known for his creativity. It
is time that this creativity be harnessed collectively to benefit the entire nation.

Once effectively organized, this economic asset shall be applied through a
systematized infrastructure, to the different sections of RP's export sector. For
example, creative services enrich other industries such as tourism and food
packaging and can serve as inputs to the Revenue Streams as part of the value
chain. These shall provide the edge to the Plan's priority sectors to enhance their
differentiation, to create premium in the world market and to build the image of the
country as a source for products and services with high creative content. Creative
services, once they reach a broader scale also have the potential to collectively
become a viable services export industry.

Inclusion of the Creative
Economy in the PEDP 2005 -
2007

- First Policy Address on
the Creative Economy and was
approved by President Gloria
Macapagal-Arroyo.
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Use our projects as catalyst to spur the respective sectors in the
creative industries:

e-Services: Game Developers, Animazing Shorts, BPO

Manila FAME: Katha Awards, Design Consultancy, Trend Briefings,
Allied Industries — performing arts, visual arts — Angono and galleries

IFEX: New products and packaging, Culinary Tours

VALUE CREATION




Establishment of the ASEAN — Japan Design Councill

Spearheaded by the
ASEAN Japan Centre and
ASEAN TPO'’s




Thus, DTI has always recognized creativity and innovation within the
context of economic development and championed its application in
strategy formulation

The challenge now is to create an
environment that will enable these

Industries to grow and make the
connection with other sectors that
have not Dbeen traditionally
assisted by the Department,
Including the area of culture







